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	Discipline’s code 
	Discipline’s
Title
	Type
	No. of hours per
week
	Number of
credits
	ECTS

	
	
	
	Lect.
	Pract.
	Lab
	
	

	KPR4305
	PR Consulting
	Basic
	1
	0
	2
	3
	5
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	Ainur Zhangabayeva
	Office
hours
	Scheduled

	e-mail
	Aynura_ktl_92@mailru
	
	

	telephone
	87474371442(phone.)
	Auditory

	[bookmark: _GoBack]Nurly tau 509



	Academic
presentation of the
course
	The purpose of the course: to form students' theoretical and practical mastery of the modern consulting methodology in the field of public relations.
Upon successful completion of this module, students should be able to:
1. master the basic techniques of consulting services in the field of communications, selection and organization of events to improve public perception;
2. evaluate the readiness of perception by target audiences of the proposed spin-variants of events based on the theories of D. Wats and B. Bruce;
3. conduct an information audit within the framework of individual PR-campaigns and in general the organization’s work for the reporting period, reduce the harm from the spread of negative information through the media, the Internet;
4. demonstrate the synergy of diagnosis of the internal and external environment of the communication profile, collect information for interpretation events;
 5. offer outsourcing solutions for improving positions or rating organizations, sets of clichés of positive events;
6. to recommend, based on the results of consulting studies, options for strengthening intangible assets;
7. to promote consulting products in the market of PR-services;
8. respond to customer requests for advice;
9. master monitoring as a planning mechanism, achieve results through the use of strategic objectives, analysis of forms and types of services.

	Prerequisites and Postrequisites
	MMSK1403, 3В410, 3В413

	Informational resources
	Educational literature:
1. Emelyanov, S. M. Theory and practice of public relations: a textbook / manual for academic undergraduate / S. M. Emelyanov. - 2nd ed., Rev. and add. - M .: Publishing house Yurayt, 2017 .-- 231 p. - (Bachelor. Academic course). —Access mode: https://www.biblio-online.ru/book/463D79D1-24A2-40AE-8D02-BC0595D90A1D
2. Public relations in government: a textbook for academic undergraduate / M. M. Vasiliev [and others]; open ed. M.M. Vasilieva. - M.: Yurayt Publishing House, 2017 .-- 495 p. - (Bachelor. Academic course). —Access mode: https: //www.biblio-online.ru/book/3A53890D-0B5A-4BAA-B214-9EEF9B182C8B
 3. Markov A.A. Public Relations in Government: A Textbook. –M.: INFRA-M, 2014.-190 s
4. Olshevsky A.S. Anti-crisis PR and consulting / A.S. Olshevsky.-SPb .: Peter, 2012.
5. Public relations for professionals / G. G. Pocheptsov. - 2nd ed., Rev .. - M.: Refl book: Wackler, 2011.
Internet resources:www.ychitel.com;
www.amr.ru;
www.pressclub.host.ru;
www.consulting.ru;
www.sovetnik.ru.


	Academic policy of
the course in the
context of
university moral
and ethical values
	 Rules of academic conduct: A student must regularly attend all classes, absent without a valid reason. Absence and being late for classes are estimated at 0 points. Students will be assessed by participating in daily activity in the audience. Be sure to comply with the deadlines for the completion and delivery of tasks (laboratory, CDS, design, etc.), projects, exams. In case of violation of the deadlines, the completed task is evaluated taking into account the deduction of penalty points. Students who missed classes for a good reason (with confirmation of documents), work them out in extra time. Students who have not completed all types of work are not allowed to the final exam.
Academic Values: Students must be honest and ethical at all times in their pursuit of academic goals in accordance with the University's Code of Honor for university students. Learning requires the independence of all tasks, forgery, the use of cheat sheets, cheating at all stages of the control of knowledge, deceiving the teacher, and disrespectful attitude to others are required.

	Evaluation and
attestation policy
	Criteria assessment: Assessment of learning outcomes occurs in relation to descriptors, verification of the formation of competencies (learning outcomes specified in the goal) at midterm controls and exams. When checking, the completeness and strength of theoretical knowledge and skills and skills to apply them in practice in various situations are taken into account.
Summary assessment:
Activity at lectures 5%
Lab work 20%
Independent work 25%
Design and creative activity 10%
Exams 40%
TOTAL 100%
The final grade for the discipline = (PK1 + PK2) / 2 ∙ 0.6 + 0.1MT + 0.3IK
Minimum percent ratings:
95% - 100%: А		90% - 94%: А-
85% - 89%: В+		80% - 84%: В			75% - 79%: В-
70% - 74%: С+		65% - 69%: С			60% - 64%: С-
55% - 59%: D+		50% - 54%: D-		0%  - 49%: F



Calendar (schedule) the implementation of the course content:
	Week|
date
	Name of a subject (lectures, practical training, SSW)
	number
of hours
	Maximu
m point

	1
	2
	3
	4

	Midterm control 1
The basic principles business communication

	1
02.09
2019
	Lecture 1. The concept of consulting. Consulting Areas

	1
	0

	
	Lab 1. Analysis of the global consulting services market
	2
	9

	2
09.09. 2019
	Lecture 2. The main stages of consulting development. Foreign experience.

	1
	0

	
	Laboratory lesson 2. Dynamics of development of the modern world management consulting industry
	2
	9

	3
16.09. 2019
	Lecture 3. Positioning methods of consulting firms

	1
	0

	
	Laboratory lesson 3. Factors underlying the strengthening of global consulting companies.
	2
	9

	
	IWST. History and Theory of Consulting
	1
	12

	4
23.09 2019
	Lecture 4. The main stages of the counseling process

	1
	0

	
	Lab 4. Internet site as a tool for positioning consulting firms
	2
	9

	5
30.10
2019
	Lecture 5. Counseling as a career

	1
	0

	
	Lab 5: Ethical Standards for the Consultant (Code of Athens)
	2
	9

	
	IWST: Codes of Ethics
	1
	12

	6
07.10. 2019
	Lecture 6. The main stages of the counseling process

	1
	0

	
	Lab 6. Classification of business processes and tasks
	2
	9

	7 14.10. 2019
	Lecture 7. Anti-crisis PR

	1
	0

	
	Laboratory lesson 7. Selection of a consulting company (consultant)
	2
	10

	
	IWST. Create a table of company resources
	1
	12

	
	TOTAL 1 Milestone control


	
	100

	8
2`.10. 2020
	Midterm exam
	
	100

	
	TOTAL Intermediate Exam
	
	100

	Midterm control 2
Key steps in the counseling process

	8
28.10
2020
	Lecture 8. Strategic PR

	1
	0

	
	Laboratory lesson 8. Assessment of competence of consultants (design method)
	2
	8

	9
04.10
2020
	Lecture 9. Consulting in the financial sector and IR (Investor relations)

	1
	0

	
	Laboratory lesson 9. Communication audit (evaluation of the effectiveness of a PR campaign)
	2
	8

	
	IWST: Kazakhstan and Russian PR-services market overview
	1
	9

	10
11.11
2020
	Lecture 10. Consulting in the field of Mass-Media (relations with the media)

	1
	0

	
	Lab 10: Defining Media Audiences and Media Monitoring
	2
	8

	11
18.11
2020
	Lecture 11. Event PR and communication audit (consultations in the development of PR campaigns, PR events, promotions and performance evaluation)

	1
	0

	
	Lab 11. Political Consulting: The Image of Politicians and Political Party Leaders
	2
	8

	
	IWST. Personal qualities of a consultant
	1
	9

	12
25.11. 2020
	Lecture 12. Internal corporate communications

	1
	0

	
	Laboratory lesson 12. Consulting on the example of IPO of national corporations Kazakhmys and KazMunayGas
	2
	8

	13
02.11. 2020
	Lecture 13. Lobbying (Government Relations)

	1
	0

	
	Laboratory lesson 13. Features of communication with shareholders, investors and partners
	2
	8

	
	IWST: Business Problem Analysis
	1
	9

	14
09.12.
2020
	Lecture 14. Sponsorship, philanthropy and fundraising

	1
	0

	
	Laboratory lesson 14. Functions of a PR consultant in the development of sponsorship programs and other events
	2
	8

	15
16.12. 2020
	Lecture 15. Consulting in international communications and projects, show business

	1
	0

	
	Lab 15. And Examples of Successful PR Events
	2
	8

	
	IWST: To make a SWOT analysis of business companies
	1
	9

	
	TOTAL 2 Midterm control
	
	100
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